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Photos 
One of the best ways to market your club is 

with pictures of your club members. It 

shows that your club is active and that the 

members are excited and doing stuff, and 

with contests coming up it will be an 

excellent time to take some photos. 

However, here is the million-dollar question, 

do you have the permission to use their 

image? 

There is so much that can be done anymore 

with a single image that it has become 

essential to make sure that you are not 

posting someone’s picture which does not 

want that. You never know what may be 

going on in their lives, where they do not 

want their photo being broadcasted to 

everyone. This also becomes important to 

Toastmasters International for legal 

reasons. They do not want someone’s 

photo being used without their permission 

and then coming back at the organization or 

the clubs.  

To avoid this risk, Toastmasters has 

developed a Photo Release Form that can 

be used to ensure permission is granted to 

use someone’s image.  This photo release 

form covers a wide range of mediums 

where the image can be used. The following 

comes directly from the release form, “I 

understand these images may be used for a 

variety of purposes and may appear on the 

club or district website, the Toastmasters 

website, in the Toastmaster magazine, 

promotional materials or any other media 

knew or to be invented. I also understand 

that Toastmasters International or any entity 

authorized by Toastmasters International 

will use the images exclusively for 

Toastmasters-related purposes and not for 

any commercial gain.”  

It can be a hassle to make sure that these 

are filled out, but it is worth it for two main 

reasons.  

Videos 
Another excellent tool for marketing is the 

use of videos, and now live broadcasting 

through social media. If you want to feature 

someone in a video and share it with the 

world, you will need a Video Release Form 

on file. This release form is different from 

the one for photos. This one can be filled 

out just once then kept on file. It does ask 

for a Producer and for that you can just put 

your club name in that slot.  

Anymore on social media, videos are the 

best way to attract more people to your 

page, so you want to use videos as much 

as possible. However, before you share that 

video, make sure to have that release form.  

This release form once again honors the 

wishes of the members and is a layer of 

safety for both Toastmasters International 

and the clubs. The form does grant the 

“producer” the right to edit, mix, or duplicate 

and re-use the video in whole or in part as is 

needed.  

A newer tool that you can use during 

speech contest is live broadcasting via 

social media. World headquarters has 

confirmed that this took can be used if a 

release form has previously been signed.  

Overall 
Whenever using a photo or video make sure 

to be aware of what is in the background. If 

possible, especially with videos, have a 

brand compliant Toastmasters logo in the 

background (i.e., club banner). That helps to 

give a reference point of what the video is 

for. For everything though do not allow 

anything that says “Toastmasters” the brand 

mission, tagline, or logo that is not brand 

compliant. As talked about last month, the 

brand is central for recognition and the rules 

must be respected.  
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